
In response to suggestions from members, NACTA 

has established a partnership with Square for credit 

card processing services. Square is one of the fastest 

growing card processors and currently operates in the 

US, Canada, Japan and 

Australia. They also of-

fer Point of Sale systems. 

Several NACTA mem-

bers already use Square 

(see page 10) taking 

advantage of their flat processing fee offering one rate 

for every swipe. You can accept Visa, MasterCard, Dis-

cover, and American Express, Apple Pay, (and more) at 

2.75% per swipe. So when you swipe $100, get $97.25 

deposited in your bank account. In addition, Square 

deposits money into your bank account in one to two  

 

business days—no matter which cards you process or 

where you bank. And there are no sign-up fees, charge-

back fees, inactivity fees, premium card fees, PCI 

compliance fees, or any other kind of hidden fees.

Under the NACTA Square 

Partner Program, members 

opening a new account will 

get $2,000 in free processing. 

Current Square users will not 

be eligible for the $2,000 in 

free processing, but Square will include their processing 

volume to potentially offer a discounted fee rate to all 

NACTA members. 

To sign up, go to http://squ.re/nacta. If you are already 

using Square, let us know so that you can benefit from 

our group partnership.

The inaugural Celtic Showcase Chicago takes place 

this month at the Embassy Suites Hotel in Lombard, 

IL. Previously called Celtic Marketplace and hosted 

by NACTA, the new show is owned and organized 

by Peter Collins who also owns The Ireland Show 

in Secaucus. Peter promises a terrific show. “We are 

looking forward to introducing new initiatives to this 

show that will improve the experience for exhibitors 

and buyers alike” he said. “This is a Christmas 

trade show and exhibitors consist of well established 

suppliers to retailers across the States and Canada 

as well as newcomers who are expanding across 

the Atlantic. It is a hub of exciting activity with 

networking opportunities and marketing seminars for 

retailers to connect to experts in their field”. 

The show opens on Saturday September 
17 at 2:00pm and ends on Tuesday 
September 20 at 4:00pm. Pre-register at 
celticshowcasechicago.com

Connect and chat with exhibitors on  

www.facebook.com/celticshowcasechicago 
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I hope this issue of Seanchai finds you well 

and preparing for a busy autumn and holiday 

season. Reports from both retailer and vendor 

NACTA members are very positive as I write 

this and point to a strong finish to 2016. 

Last year’s holiday season saw an increase in 

online sales and many members are creating 

or expanding their own web presence to take 

advantage of this sales channel. But while 

online sales are increasing, 92% of retail sales 

in the US and 94% in Canada are made 

in brick & mortar stores. Industry analysts 

attribute the staying power of brick & mortar 

to consumers’ emotions – the experience 

of visiting the shop and the connection to 

product and people. We have a tremendous 

advantage in that arena by offering customers 

a connection to their heritage. Vendors are 

increasingly providing collateral material, 

packaging and information that helps to 

make this connection. Combine that with the 

personal service and creative events offered by 

retailers and we are in a very strong position.

Celtic Showcase Chicago is a great opportunity 

to meet up with both retailers and suppliers to 

exchange ideas, attend educational seminars 

and re-energize for the upcoming season. 

I hope to see many of you at the Member’s 

breakfast on Tuesday morning during the 

show. We’ll be drawing the winner of the 

Home to Ireland trip, giving all of the shops 

that participate in this free member benefit 

another chance for free publicity. When you 

return home, send a press release announcing 

your shop winner and the grand prize winner 

to your local publications and I guarantee 

they’ll run it! Thank you to CIE Tours for 

sponsoring this great program.

Your Board of Directors continues to work to 

develop programs and products that benefit 

our members and our industry. I thank 

them for their time and participation in the 

Association. I also encourage you to seek out 

your board members, offer your ideas, and let 

us know how we can help.

Following on from our Member Survey, we’re 

delighted to introduce a partnership with 

Square that will offer NACTA members an 

additional benefit.  Square is one of the fastest 

growing card processors and also offers Point 

of Sale systems. They currently operate in the 

US, Canada, Japan and Australia. 

The partnership offers NACTA members 

$2,000 in free processing when they open a 

new account with Square. Many members are 

already using Square and taking advantage of 

their flat rate processing fee. Current Square 

users will not be eligible for the $2,000 in 

free processing, but Square will include their 

processing volume to potentially offer a 

discounted fee rate to all NACTA members. 

Thank you to board member Geri Schroeder 

for leading this effort.

Finally, I’d like to thank Anne Tarrant and 

Tracey Pfleging for their great work in the 

NACTA office. They support our members 

and take care of all our travel customers’ with 

professionalism and grace.

As we approach the busiest time of the year,  

I know that NACTA members will continue to 

demonstrate the talent, creativity and resilience 

to make the most of the season. I wish you  

all every success and look forward to seeing 

you soon.

 

Margaret Barry McLemore 

President

President’s Message
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The mission of the North American 

Celtic Trade Association is to facilitate 

communication among businesses 

involved in Celtic retailing in the USA and 

Canada, and to develop and implement 

programs of value to its members.

President

Margaret Barry McLemore 

Irish Traditions, Easton & Annapolis, MD

Vice President

Cheryl Hughes 

The Tinkers Cart, MA

Treasurer

Michael McNerney

McNerney’s Irish Imports, Lewiston, NY

Secretary

Ilene Moss 

All Things Irish, ID

Executive Director

Anne Tarrant

Board of Directors 

Lanora Davidson, Things Celtic, TX

Terry Kast, The Celtic Ranch, Weston, MO

Paul Morgan, Mucros Weavers, Ireland 

Paul O’Neill, Boru Jewelry, Dublin

Ashley Rooney, Celtic Aer, NY 

Geri Schroeder, Because I like it, IL

Karen Woods, Amethyst Dublin

The North American

Celtic Trade Association

27 Addison Avenue

Rutherford, N.J. 07070

Tel: 201-842-9922

Fax: 201-804-9143

Email: info@celticbuyers.com 

www.celticbuyers.com
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WELCOME
New NACTA 

Members

 VENDOR MEMBERS

The Irish Jewelry Company,  
Lynbrook, NY  

Wholesaler of designer Irish &  
Celtic jewelry

Coastal Tee’s 
Sea Girt, NJ  

T-shirts, Glass & Magnets

Hamilton & Young 
Edinburgh, Scotland  

Celtic & Outlander inspired  
jewelry designs.

John Molloy Woollen Mills Ltd 
Co. Donegal, Ireland 

Knitwear & Tweeds

Mystones 
Co. Cork, Ireland 

Stone engraving

O’Farrell Enterprises 
Stockton, CA  

Sales & Vending Irish Products.  
Musical items. Ancestry charts 

& genealogy items.

RETAIL MEMBERS

Gold & Shamrock 
Toronto, Canada 
Monika Donnelly

Saints & Shamrocks 
Savannah, GA 
Hope Ebberwein

Retailer News
Longtime Tipperary Staffer Retires 

Tipperary Celtic Jeweler | Irish Importer recently announced the retirement of Maureen 

Fitzgerald O’Brien. She began in the fall of 1995 with the idea of “helping out” for a Christ-

mas season. She retired at the end of May after 20 years with the firm!

A lovely banquet was held in her honor with many of Maureen’s lifelong friends in attendance 

along with her children, grandchildren, co-workers, former co-workers and of course the 

extended McGrath Family. In her remarks, event host Nancy McGrath recounted how she and 

Maureen had gone to school together since the 7th grade at St. Peter’s. After Catholic High they 

both married Marines, each had 4 children in the same 4 years, and how they had spent the last 

20 years sharing stories of family and friends, enjoying adventures, meeting artists and celebri-

ties and making new friends at Tipperary. Maureen was showered with gifts, accolades and hugs 

until the banquet staff finally convinced everyone it was late and time to go home. Everyone at 

Tipperary wishes her a long and healthy retirement enjoying her travels and especially her great-

grandchildren, while noting that the search for a “new Maureen” seems daunting at best.

Marian Halpin, of Celtic Elegance,  

The Villages, FL. is very excited to announce  

that she has been successful in gaining the  

Celtic Elegance trademark. “We are now looking 

forward to developing our own line of Timeless 

Celtic jewelry”.

Kathleen Casey Proctor and Maureen Casey 

Brubaker of Casey’s Irish Imports, Rocky River, 

OH pictured with Orla McBreen, Irish Consul 

General, Chicago. McBreen was in Cleveland  

for an event with the Irish Network Cleveland,  

of which Casey’s is a founding member.      

l/r Tom McGrath, Nancy McGrath, Maureen Fitzgerald, Marsha McGrath, Tom McGrath
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The Shop Corner
Celt-Iberia Traders, Inc. 
New Hope, PA

Celt-Iberia Traders was 

opened in 2000 by Mike 

Burns and Richie Cordover 

as a gallery featuring the 

artists and craftworkers of 

Ireland and Spain. They 

are the ethnic heritage of 

its two owners, as well as 

frequent travel destinations.

We always enjoyed all 

of the great art and craft-

work found in these two 

countries that was rarely, 

if ever, seen in the US. In 

looking for exit strategies 

from corporate careers in 

the NYC and NJ metro 

area, we decided to open a 

gallery in New Hope, PA/

Lambertville, NJ, an area 

on the Delaware River, 

north of Philadelphia, with a national repu-

tation as a center for theatre, literature, the 

arts and antiques. These synergies pointed to 

a perfect spot to attempt this concept.

We started by using the Kilkenney De-

sign Center in Kilkenny, and similar galleries 

in Spain, as our inspiration. We do our own 

direct sourcing and importing for most of 

our featured items which, in many cases, we 

are the only US feature gallery for some of 

these renowned Irish and Spanish artists or 

artist groups. We also feature popular Span-

ish Galician Celtic jewelry and ceramics, 

such as Sargadelos.

In 2010 we moved into a large stone 

barn built in 1750 in the center of the 

business district, allowing us to expand our 

offerings to include many more popular 

and identifiably Irish and Celtic products in 

china, crystal, sports apparel, jewelry, gifts 

and fragrances.

Moving from strictly craftwork to 

include more mainstream Irish and Celtic 

products has broadened our appeal to the 

casual shopper. We are particularly proud of 

our extensive woolen and weaving collec-

tions, as well as our designer jewelry.

Always on the lookout 

for new and emerging 

artisans, and not shy to 

showcase someone young 

and exciting, it is a great 

pleasure to see artists we 

were among the first to 

feature, breakout into the 

mainstream.

The shop is a labor of 

love, and our customers 

feel this love, as they enjoy 

the rustic and colorful 

ambiance of our colonial 

barn, which fits into the 

Celtic atmosphere. Our 

customer base, not just 

Delaware Valley locals and 

tourists, has expanded na-

tionwide as a result of our 

active website, blogs, and frequent Facebook 

postings.

free ice cream next door. The first week 

they had to guess how many dresses we had, 

the next week how many Oatfield mints in 

the pile, (1726). There were over 1000 texts 

back and forth during the 1.5 hour game. It 

has brought lots of business in with minimal 

investment, and creates a fun event”. 

Celt-Iberia Traders, Inc., 52 South Main 

Street, New Hope, PA 18938

Toll-Free: (877) 862-4922

www.celtiberiatraders.com

Mully’s Touch of Ireland
Scottsdale, AZ 

At Mully’s Touch of Ireland we are often 

asked why is there an Irish store in the 

middle of the desert? Well, not only will I 

tell you why, I will tell you the whole story 

complete with Who, What, Where AND 

Why. 

Who is Mully: The store is named after 

my Father, Joseph A. Mulheron. His nick-

name was Mully. The funny thing is, I never 

knew that was his nickname. I guess it was 

used at work, but not at home. I found out 

about his nickname when my Mom named 

her new dog Mully after my Dad passed 

away in 2003. For some reason, the name 

stuck in my head and became the name I 

wanted to use for the shop. The “Touch of 

Ireland” part came from my Mom as we 

were driving down to show her the retail 

space we just rented. So I guess “the Who” is 

really my Dad, Mom and Mully the Dog!

What is Mully’s: This is the easy one! A 

place for those in Arizona and all over the 

world to find Irish and Celtic goods. 

Why Mully’s: No idea! Many people 

come into our shop asking if it was always a 

dream to open a shop like Mully’s. Many are 

surprised to hear that it was not. I certainly 

love Ireland and all things Irish and Celtic, 

but opening a retail shop was not on my list 

of things I wanted to do. Then…one day, 

driving down 5th Avenue in Scottsdale on 

my way to a hair appointment, I saw the 

empty retail space right by the Bob Park’s 

horse fountain. I thought to myself, “this 

would be a great location for an Irish shop”, 

6 weeks later we were open for business. 

And no, I had zero retail business experience 

(other than a children’s clothing store in high 

school for 6 months).

We love being a destination for the al-

most 1 million of Celtic descent in Arizona. 

If you are ever in downtown Scottsdale, 

please come visit!

Frank and Nancy Morrall
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Vendor Profile
The Jewelry House (TJH Ltd)
TJH Ltd is a third generation 

family operated jewelry man-

ufacturer proudly supplying 

to jewelry retailers in Ireland 

and overseas for over 65 

years. In 1963 the late Nor-

man Pillow then proprietor 

of TJH, was one of the proud 

founding members of the 

Federation of Jewelry Manu-

facturers of Ireland (FJMI), 

of which TJH is a member to 

this day. The company is also 

a member of the Irish Jewelry 

Association, (IJA)

The company is currently 

led by Gary Pillow and a 

small team, some of whom have been with 

the company for over 50 years! TJH recently 

relocated their Dublin offices to a purpose 

built plant with state of the art manufactur-

ing facilities.

TJH’s jewelry designs are inspired by Ire-

land’s rich culture and Celtic heritage. The 

“Celtic Designs” Jewelry range draws inspi-

ration from Celtic symbolism transforming 

them into beautiful jewelry to cherish. Their 

craftsmen create the “Celtic Designs Col-

lection” in a wide variety of gemstones and 

precious metal including 10k 14k and 18k 

Gold, Sterling Silver, Platinum and Palla-

dium. Customers can choose from over 1000 

individual designs, and a bespoke Celtic 

wedding band service, so there is something 

to everyone’s taste and budget. 

TJH can boast being the only manufac-

turer with an exclusive license to use 100% 

authenticated Irish gold for the House of Lor 

Jewelry Collection. House of Lor Irish Gold 

is ethically sourced and responsibly mined 

in Omagh Co Tyrone. It is kept completely 

separate from all other gold throughout all 

stages of production. Each piece of Jewelry, 

which is manufactured in Ireland is designed 

and produced to the highest standards 

of quality and craftsmanship. Each piece 

made from Irish Gold is accompanied by a 

certificate of authenticity and also bears the 

hallmark of the Dublin Assay 

Office. This is your guarantee 

of the gold’s purity and its 

distinctly Irish provenance. 

This is a very exciting in-

novation for TJH and their 

retailer partners to offer 

exclusively to their customers 

a unique piece of Irish jew-

elry that cannot be sourced 

anywhere else on earth. 

The company’s long 

history was forged around 

the reliable supply of quality 

product at highly competi-

tive prices and is key to their 

success. Backed by unrivalled 

customer service, headed up by Louise 

Hanway, they are very proud of their reputa-

tion in the jewelry trade and are passionate 

about maintaining high standards in design 

and craftsmanship. 

Louise, who is known to many of you 

will represent TJH at Celtic Showcase in 

Lombard, where she will showcase the Celtic 

Designs and Celtic Wedding Bands collec-

tion, along with The House of Lor Collec-

tion. Make sure you stop by say hello and see 

the entire range at room #324. 

TJH Ltd

 Unit 10 Knockmitten Business Park 

Dublin 12

Tel: +353-1-476-2112

Email: sales@tjh.ie

Website: www.tjh.ie

George Norman Pillow, centre, with colleagues outside his father’s shop in Mayo circa 1940

Louise Hanway
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Hello from Liam and Martin from 

MYSTONES in Cork, Ireland. We want 

to thank all our customers for their sup-

port after our debut at The Ireland Show in 

Secaucus. We are simply delighted with 

how our products are selling for you! We 

have been very busy learning about the 

business and we thank you for your advice 

on new additions to our range as well as 

your feedback on how we can continue to 

improve our product and service to you. We 

are delighted to announced that we have 

added over 10 new products to our range as 

well as improving our packaging and adding 

a lovely gift tag to our gift sets. Thank you all 

again for your support. Your custom is much 

appreciated. Please feel free to contact us at 

liam@mystones.ie for updated sales pack. 

All our prices are landed and great value.  

 

 

 

 

 

 

 

 

 

 

 

 

Amethyst have added some great new de-

signs this year over our entire collection. 

www.amethystdublin.com  

Vj Kohli and Joanna Rudd from Liffey 

Artefacts Ireland are in the USA this Sep-

tember and October on our annual Fall 

sales tour visiting East Coast , Mid West 

and Canadian Irish and Celtic stores. We 

have lots of new products for this season. 

All orders are dispatched daily via Fed Ex 

from our warehouse in Maynooth, Ireland, 

with freight and duty paid (landed prices). 

Shipment takes less than a week from 

the time you place an order right to your 

door! Euro catalogue is also available for 

our Canadian customers. If you wish to 

arrange a visit to your store during Sep-

tember and October or if you would like 

a catalog to be emailed or mailed to you, 

contact us at liffeyartefacts@hotmail.com 

or phone +353 -1- 6290404.  

 

 

 

 

 

 

 

 

 

 

 

Royal Tara welcomes you in Suite 423 

at the Celtic Showcase in Chicago this 

September. Drop in and see our new 

introductions including a unique col-

lection of framed bronze miniatures in 

attractive cream shadow boxes. These 

bronze sculptures were inspired by vari-

ous themes including love, peace and the 

eternal nature of Celtic interlacing. We are 

also launching Christmas baubles supplied 

in a very distinctive hexagonal gift box of 

glossy green. There are 7 baubles per gift 

box and we are launching 2 patterns, our 

classic Shamrock Spiral pattern and our 

fun Shamrock and Hearts pattern. Come 

along and see our Clara stained glass, Irish 

Weave ceramics, Islandcraft wood carv-

ings, kitchen textiles and much more.  

 

 

 

 

 

 

 

 

 

 

 

Titan Logistics has been providing conve-

nient, reliable and cost effective shipping 

solutions between Ireland and the United 

States since 2011, and we’re delighted to 

welcome new members to the Titan Lo-

gistics Team. Agnieszka Pieczko joins our 

Front Line Customer Service Team, Simon 

Ryan is our newest Supply Chain Analyst, 

and Erin McErlean joins us as our Digital 

Marketing Specialist. Be sure to say “Hello” 

to them when you contact Titan Logistics 

for your next Trans-Atlantic delivery book-

ing. Titan Logistics offers fully tracked, 

tailored shipping solutions for retailers, 

producers and individuals with a special 

focus on connecting Irish and American 

businesses. So, whether you send 1 or 100 

boxes each week we have a door-to-door 

solution for you! Contact us at info@titan-

logistics.ie or +353 61 775 2222. 

 

 

 

 

 

 

 

 

 

 

 

Kiltman is proud to be the official kilt 

supplier to the Kilted Pilot Federation. If 

there is a kilt in the skies, chances are it’s a 

Kiltman. This small but growing subculture 
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of kilt wearers joins the ranks of the Kilted 

Stormtrooper Brigade, kilted Winkie Guard 

reenactors, and a Welsh Druidic cult who 

have all made Kiltman their official outfit-

ter. We thank those loyal brothers of ours, 

and welcome all groups Celtic and other-

wise to bring on Kiltman as their maker of 

solid color, Irish-style kilts.  

 

 

 

 

 

 

 

 

 

 

 

 

GM Belt Supplies (Glen Esk) have just 

launched its new range of ‘MADE IN 

SCOTLAND’ Sporrans GMDR20 Saltire & 

Lion and also our GMDR22 Stag sporran 

they are both now in stock for immediate 

dispatch. Unfortunately GM Belts will not 

be exhibiting at the new Celtic Showcase, 

Chicago this year, but I would like to wish 

everyone a successful show. 

The Summer here in Wales has been a bit 

disappointing, with too few sunny days 

and too many grey skies. The Brexit vote 

didn’t help and there has been uncertainty 

in the air…on both sides of the pond! 

However, here at Black Dragon we’ve 

stayed busy and buoyant…and it has been 

‘business as usual’! We’ve been working 

on new products, the most successful of 

which is our new Celtic Chakra pendant! 

It has a superb price point and seems to 

be just what everyone was waiting for – 

we’re hoping that they’re all feeling much 

more energized and balanced! They all 

love our Chakra bracelets, which are, as 

you know, a perennial best seller. We’ve 

also introduced a couple of new gem-

stones, which are available threaded into 

most of our jewellery ranges. My per-

sonal favourites are Unakite (an opaque 

marbled stone in several shades of green, 

shot through with pinky patches) and 

Snowflake Obsidian (black with white 

snowflakey patterns). It’s grand to have a 

new green for the Irish Welsh connection! 

There’s a warm welcome for you at www.

blackdragon.co.uk. All gemstones are 

illustrated and their powers are listed. You 

can read all about the Chakra too!  

At JMH Jewellery we are putting the finish-

ing touches to our new collections for 

Showcase 2017. We have some fabulous 

new collections in store for you! In the 

meantime please keep up to date with us 

on www.jmhjewellery.com  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

As the oldest and largest distributor of 

Irish books in North America, look no 

further than Dufour Editions for the best 

books about Irish culture, history, food, 

travel, biography and much more! New 

titles include The Guinness Story: The 

Family, the Business, The Black Stuff; 

Have Ye No Homes to Go To? The History 

of the Irish Pub; and we have several new 

titles about the Wild Atlantic Way, guides 

and travelogues both. Visit www.irish-

book.us or call us at 610-458-5005. 

 

 

 

 

 

 

 

 

 

 

 

 

 

Following the last issue of Seanchai 

Newsletter, Terrible Beauty has been 

a big hit in the Emerald Isle. We have 

several new stockists dotted along the 

Wild Atlantic Way on the South West 

Coast in particular. Our gorgeous col-

lection has also been a big hit in the US 

where we have had a huge interest in 

both the Centenary pieces and the more 

Contemporary pendants and earrings. 

There has been a special interest in the 

Grace Cufflinks which are available in a 

variety of designs. Each cufflink has the 

etched profile of one of the 7 signatories 

of the 1916 Rebellion or of the Procla-

mation itself – the choice is yours. The 

more contemporary collection is also 

becoming a huge favourite. The beauti-

fully hand crafted pendants and ear-

rings have an urban feel that symbolise 

Dublin’s historic past while still being 

elegant and sophisticated. Each piece 

is cast in sterling silver and importantly 

hallmarked with the official Dublin 

Caste Centenary stamp which is only 

available until the end of this commem-

oration year! Visit our website www.

terriblebeauty.ie to view our collection 

or to contact us about any queries you 

may have.  
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The Irish Jewelry Company, renowned 

manufacturer of high quality sterling sil-

ver, Irish jewelry is proud to celebrate 10 

years in business. In 2015 due to popular 

demand they successfully launched their 

wholesale division. Award- winning jew-

elry designer and owner Jennifer Derrig 

is debuting 40 new exclusive styles this 

holiday season. The new designs feature 

popular jewelry trends such as their Celtic 

heartbeat necklace, Celtic ear crawlers 

and Claddagh earring jacket sets. Their ex-

clusive Celtic Mothers Knot, Celtic Sisters 

Knot and Celtic Infinity Knot collections 

continue to be their best sellers. Contact: 

info@TheIrishJewelryCompany.com  

ShanOre is proud to introduce our new 

Tara’s Diary Origin Charm Collection, 

just in time for the 2016 Holiday Season. 

Bracelets continue to be the most desired 

accessory for any jewelry connoisseur. 

The Tara’s Diary Origin Charm Collec-

tion combines the very successful Sterling 

Silver Tara’s Diary charm concept with the 

sparkle of Swarovski branded crystals. The 

Origin Swarovski Charms are paired with 

a very high grade leather bracelet which 

is available in a selection of sizes and 

colors. This collection is presented with 

equally professional display and market-

ing materials. We look forward to present-

ing this collection to you in person at the 

Lombard Trade Show - Suite 222 

Our inaugural Celtic Showcase Chicago is a 
Christmas trade show not to be missed by craft, 

gift, clothing and jewelry retailers. 
  

Open to the trade only, it is held in the Embassy Suites Hotel,  
Lombard, Chicago, September 2016

 Sat 17 2.00pm – 6.00pm 

 Sun 18 9.30am – 6.00pm

 Mon 19 9.30am – 6.00pm

 Tue 20 9.30am – 4.00pm

It is our privilege to bring to you the best Christmas Giftware, Jewelry, 
Knitwear, Ceramics, Glassware, Metalwork, Fashion, Food Products 
& Heraldic Goods that our ancient lands have to offer, from busi-
nesses across Ireland, Scotland the UK, Canada and the US.

Exhibitors consist of well established suppliers to retailers across the 
States and Canada as well as newcomers who are expanding across 
the Atlantic. In previous years, a trade show took place in the Embas-
sy Suites, Lombard that hosted many of the same types of companies 
but this year new ownership is in place.

The show will serve visitors from the Mid-West, West, Canada and 
more. We are looking forward to introducing new initiatives to this 
show that will improve the experience for exhibitors and buyers alike.

It is a hub of exciting activity with networking opportunities and 
marketing seminars for retailers to connect to experts in their field. 

Pre-Register now on celticshowcasechicago.com

Connect and chat with exhibitors on  
www.facebook.com/celticshowcasechicago 
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Build your Travel Business 
and Earn More Commission! 
Since NACTA started working with CIE Tours twelve years ago, and turned the 

travel business into a revenue stream for our members, we have fine-tuned the 

process, making it as simple as it could possibly be for you to participate in the 

travel program and earn commission.

8 Simple Steps to Build your Travel 
Sales & Earn Commission
•  Call us to get your supply of CIE brochures (free of charge - the shipping cost 

will be deducted from your first commission check, so no bookings – no cost! 

•  Dedicate a small area of your store (even a shelf) to travel. It helps to convey 

that you are in fact an authorized seller and encourages your customer to ask 

questions. Hang the Ireland poster (supplied to you free of charge) with a sign 

that reads “Let us help you plan your trip to Ireland”. This simple step can get the 

travel conversation started. 

•  Put your store label or stamp on brochures and discount flyers 

•  Use every available opportunity to get flyers into the hands of your customers…  

use as bag-stuffers or include with an online order or distribute at fairs and 

festivals. Ask nearby stores, hotels and other businesses to display / distribute 

flyers in exchange for a gift card or a reciprocal gesture. 

•  Talk to your customers about travel to Ireland and the British Isles. Give them 

a brochure or flyer and tell them to make a toll-free, no obligation call to ‘your 

friend’ Anne or Tracey who will answer all of their questions and give them 

valuable tips and advice as well as friendly personal service. Emphasize the 

personal – we treat every caller like a friend of yours!

•  IMPORTANT: Tell your customers that by booking through NACTA Travel they 

pay less than they would with any other travel agent or even if they booked 

directly with CIE tours! Tell your customers that this is your special offer and 

is available only to those who book with NACTA Travel. What’s more, it can 

be combined with other discounts (senior, youth, special offers etc) so your 

customer can really save big! This is your ‘hook’ – use it!

•  Explain the program to your staff and encourage them to talk up travel.

• Call us with any questions – anytime

You can also earn commission by 
referring groups to us. 
We can arrange customized tours for as few as 10 people. Family groups, 

weddings, church groups, pipe bands, social groups, special interest group, 

theme tours…there are opportunities in your community for you to generate travel 

business and earn even more commission! And you do nothing – just refer them to 

us and let us do the work!  

NACTA / CIE FAM TOUR 
WHAT A TRIP!

A Familiarization Tour is an excellent 

way to learn about the NACTA / CIE 

travel program and is offered to members 

annually at a rock-bottom price. Think 

about joining us on our next Fam tour,  

or send a staff member and turn them 

into avid salespeople! 
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NACTA Members at The Ireland ShowWhy 
I Use 
Square  

Gone are the days of knuckle busters  

and keeping track of little pieces of 

receipt paper.  

Gone are the days of paying a monthly 

fee for credit card processing when you 

don’t have any festivals that month. Gone 

are the days of paying for equipment 

rental, or buying expensive equipment 

that’s out of date in a couple of years  

(or months). 

I’ve been using Square for 5 years, I 

consider it to be the single best thing that 

ever happened for working festivals! If 

your phone can get a signal, usually your 

Square can too. If you can’t get a signal, 

Square has an offline mode which will 

store all the information and as soon 

as the signal is restored it automatically 

processes the charges. Best of all, Square 

charges a flat percentage rate, NO PER 

ITEM CHARGE. Why yes sir, you go right 

ahead and use your credit or debit card 

to purchase a $5 item! It’s all the same 

rate for me.

Square is also the perfect back up system 

to keep in your shop.  A few weeks ago 

the power went out in my part of town, 

no power, no computer processing for 

charges. Have no fear, Square is here! I 

can plug the Square into my iPad or cell 

phone and run charges even during a 

black out.

The standard Square processing rate is 

2.75%, which isn’t bad when you consider 

NO PER ITEM CHARGES. If NACTA can 

negotiate us an even better rate, count 

me in!

Lanora Davidson, Things Celtic, TX
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By Kurt Scholle

For most NACTA members the biggest 

shopping days of the year are right around 

the corner. What is your strategy for getting 

more customers during the holiday shopping 

season? Whether you own a website or not, 

here are some FREE and inexpensive ways 

for more buyers to find you 24/7/365.

To Be Found You Need to  
Be Findable

According to Google, more than 80% of 

users search for stores and local service 

providers online before visiting them, which 

means that it is important for your business 

to show up in “Local Search.” Your prospects 

will use search engines, review sites and local 

directories looking for recommendations.

Local Search Marketing can include many 

things from optimizing a website for both 

the types of products you sell and the com-

munities that you serve, to getting listed in 

local business directories and review sites.

Being listed as a ‘gift shop’ might attract 

people who aren’t necessarily thinking of 

Irish goods. Many directories will allow you 

to classify your business 3-5 ways, like ‘cloth-

ing store,’ ‘home furnishings’ or ‘book store.’ 

Even a simple approach can give you a much 

more competitive edge, resulting in higher 

sales with minimal effort year around.

Most online listings come from information 

scraped from large data aggregators, like 

Acxiom, Yellow Pages and InfoUSA. Con-

flicting or incomplete information can result 

in incorrect or multiple listings.

 

How Bad is It?

Use the free tool at https://moz.com/lo-

cal to see where you are. Simply enter your 

business name and zip code for a free report. 

Use the name the public would know you 

by, such as Sean’s Irish Gifts and NOT your 

legal name (E.G. O’Malley Enterprises, Inc.)

You may see more than one listing for your 

business, some with very slight changes in the 

name. You may see one or more “verified” list-

ings. You’ll want to optimize only one.

The report will show you graphically how many 

of your listings are Complete, Incomplete, In-

consistent and Duplicates. We see many listings 

that are 50-60% complete and benefit from 

revisions. A score above 80-85 is acceptable, but 

there is still room for improvement.

You could contact all of the Primary Sources, 

Direct Network and Indirect Network sites 

to correct information on file, but MOZ can 

do it all for you for $80 annually.

Having an accurate presence on Google+, Yelp, 

CitySearch, YP and the rest will cover most 

places your customers will look to find you.  

The Importance of NAP

The format of your Name, Address and 

Phone number help the data aggregators 

get your information correct and complete. 

ALWAYS use the same exact format for this 

information! If you shorten ‘Incorporated’ 

to “Inc,’ then show it that way every time. If 

you put a period at the end of Inc, then do 

it always. If your address is ‘104 East Main 

Street,’ then DO NOT use ‘104 E. Main 

Street’ or ‘104 East Main St.’  

Highways are often problematic. We may 

think of the address as ‘104 Rt 83,’ but it 

may actually be something like “104 North 

State Route 83.”

Check with your post office to see how they 

have your address formatted.

Verify that the map data is correct. We had a 

restaurant client once who was still listed as 

the hardware store that preceded it. Another 

client location was shown on maps a mile 

away from their actual location.  

Give Them More

Local search engines and directories often al-

low you to post pictures to your listings. Use 

an outside picture to help people find your 

location for the first time. Use your logo and 

professional pictures of top merchandise too.

Many of the directories allow you to list your 

hours of operation. Make sure you change 

them for the holidays or by season. You don’t 

want people to go elsewhere not knowing 

you have expanded Christmas hours. 

Claim your business for free at Google.com/

MyBusiness. 

Kurt Scholle is a Digital Marketer who has 

reviewed NACTA member websites. Call 

him at 630 482-9323 or visit his blog at 

Website-ROI-Guy.com.

Local Marketing: How Buyers Find You 
Even If They Don’t Know Who You Are or 
That You Have What They Want



NACTA Members Breakfast
8:30am, Tuesday, September 20, 2016 

Embassy Suites Hotel, Lombard, IL
Free of charge 

All members are welcome

Celtic Showcase Chicago
Sept 17-20, 2016

Embassy Suites Hotel, Lombard, IL
www.celticshowcasechicago.com 

Showcase Ireland 
January 22-25, 2017 

RDS. Dublin
www.showcaseireland.com

Scotland’s Trade Fair 
January 22-256, 2017 

SECC, Glasgow
www.scotlandstradefairs.co.uk

The Ireland Show
April 22-25, 2017 

www.irelandshowsecaucus.com

UPCOMING EVENTS

Stop into the NACTA suite at Celtic Showcase Chicago 

to pick up your supply of Spirit of Ireland magazines. 

Showcasing Irish craft, culture, travel and news and it 

features a list of all NACTA member shops as well as 

photographs of several stores. Magazines are free of charge 

to NACTA members. The cover price is $4.95 so you can sell 

at face value or discount or use as a special gift or giveaway 

for your best customers. 

Visit the NACTA Suite 419 at 
Celtic Showcase Chicago and…

•  Pick up your supply of Spirit of 
Ireland magazines

•  Purchase your 2017 Ireland 
Calendars and save on shipping

•  Order your Celtic Symbols 
booklets, Creating a Celtic 
Wedding booklets and more.

CALENDAR
Following the huge success of the 2016 issue, we are pleased to announce 

that NACTA has again collaborated with Devlin Media to produce the 

2017 Ireland Calendar. Designed for our market, it features Irish and 

American holidays, daylight savings dates, Celtic New Year, St. Bridget’s 

Day and other significant dates. It is a high quality product featuring the 

stunning photography of Stefan Schnebelt. You will know Stefan’s work 

from the Spirit of Ireland magazine. This beautiful scenic calendar sold 

well for our members last year so we anticipate strong demand. Because 

of the low cost, many shops used it as a Christmas gift for their customers 

and have already pre-ordered their supply! The cost is $5 each which 

includes shipping to your door. Save on shipping and pick up your order 

at Celtic Showcase in Lombard. All shops who purchase the calendar will 

be listed as a stockist on the website www.irelandcalendar.com

To order call us at 201-842-9922 or email info@celticbuyers.com
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